This is thesecondand finalof my assignment fothe graphics segment of my national
diplomacourse The Scenario has been $elowas a continution of the first assignment

this document was completed back in 200Ihe previous assignment was dealing more

with the hardware issues, this assignment is fundermentally about the software and how to
make images and posters.

Create & Document

Guidance/Information

You have a part time job in a local-tffence. It is one of a familyn chain of stores in your aae

The owners have decidedey needsome marketing material for the shop. They want coéalr
leafletsto be put through letterboxes in the areemages for their new website anbstersto
display in their shops.

You have been asked to develop and pucedthe materials they need.

The images required are as follows:
1 A map showing the location of the shops owned by the family to be used for the websit
leaflets
1 A new logo for the chain of shops
1 A poster to display in the shops using the logo andiectien of photographs or products
sold by the shops

Task 1
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The document should include constraints such as:
1 House style
1 Image size
1 Intended use
1 File size

1| aem design UK © 2010 All Rights Reserved




9 Production costs
1 Timescale
1 Output media

Produce a document defining user need and requirements for each of the three images

Task 2

Create and review the three image3he images required are as follows:

1 A map showingtte location of the shops owned by the family to be used for the website
leaflets

1 A new logo for the chain of shops
1 A poster to display in the shops using the logo and a selection pf photographs or produ
sold by the shops.

You must use both a scarmand a digital camera to capture images for use in the final product
You need to include information on how you did ti{i35)

Your review should include:

1 The different types of graphic images, resolution, file format and extensions used for e¢
the three imageg their relevance should be explained with reference to the end produci
and the size and clarity of the file
Reference to the software tools you used and the reasons you chose them
Checking each image against client and user needs
How the images were proofed
The speed of loading the graphics intended for the web pages

= =4 -4 -4

Task 3

Annotate your printed work to identify where you used appropriate advanced techniques such
layering, 3D images and masking.

Task 4

Justify your chaie of vector graphics or bitmaps and the tools used in the completed documen
WwWSTSN) 12 K2g (GKSe YSSi GKS Ot ASyidiQa ySSRa

These tools might include freehand draw, rotéafley, crop, group/ungroup, resize, soften, sharpetr
watermalk, invert, colour balance and/or layeringouyshould also justify the image resolution,
colour depth and file formats.
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Task 1

Introduction

ARefresho is a smal.l gr ou p -licerfces.|I Thiciad répprt f a m

into the clientds needs and the target
the company, a logo, a map, and a poster with images to use. | have to take in
consideration the constraint such as house style, image size, intended use, file size,
production costs, timescale, and output media.

Findings
) Logo

T he Co mgogmhasbasnumber of different intended uses, from being placed on
the outside of the shop, to being placed in letter headers, posters, and leaflets, and
maybe in other circumstances in the future.

The fRefresho logo file size is going to be small, even smaller than a Jpeg this is
because it ds simage.d/ecedrsimages aresialleriin size than Jpegs
because rather than being made up of pixels they are made using mathematical
coordinates.

ARefresho will want tsonilakan ¢hp leafldiseweltsite) poster,
and the logo otherwise the house style will not be defined and become
unrecognisable. The client wants the local community to be able to instantly
recognise the company, from leaflets, posters, and the logo, to make this a success
the house style has to be strong.

The logo relative to the other two items that | have to design is the most important as
to keep the house styl e; | 6ve included

Il) Poster

T he A R epbsteerisdoing to have to contain a number of images; different items
on offer with the company logo, the size of the images will be restricted to the A3
page. The companyés house style should be
map. The posters are going to be used as a point of sale tool which will help promote
products that th e A R & Eomparsyhwish to sell on offer, at all the different shop
locations.

Previously | recommend purchasing a high quality A3 inkjet colour printer, this will
allow the company to print high quality images. The leaflet will be printed at an A5
size, this means you can print time will be four times quicker than printing an A3
image. The cost of purchasing the printer was £329.99. It has a very good print
resolution of 5760 x 1440 dpi, which is suburb image quality. Plus new cartridges are
cheap at only £34.95 for the full set of 8 inks, and a pack of 500 sheets of A3 paper
costs £8.49.
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So the cost of owner ship for the Epson R1800 colour printer works out to be just
less than £0.37. As 100 A3 colour pages at 20% ink coverage will last a set of ink
cartridges, which works out that it costs just less than £0.37 to print one A3 sheets.
fRefreshdoas a company will not be printing more than 15 of the same poster, for all

of the shops. |l t6s very wunlikely youawoul
poster on that scale. For ARefresho to pr
£5.50.
[11) Map

There will be two versions of the map produced, as the size of the map for the
website will have to be smaller than the file size for the map for the leaflet. File size
is linked heavily to load time of websites, but that does not apply to the map for
l eaf |l et as py soGhe map qualdyrcdn be the best. The target audience
often get frustrated with the website if the load time is not quick enough and they will
just simply move on to the next website, which means the client is potentially loosing
out on business.

The image size for the map is restricted for the map on the leaflet as it has to be kept

within the boarders of the A5 page. This means the resolutioncanber educed as
only been seen at one size. With the map on the website, you will need it at a much
higher resolution simply because you can have the map as large as the web browser

will allow.

The company i R ecified ¢hathhe mdp das to e woth applicable to be
placed on a website and also be placed in a leaflet. The target audience varies for
both the map image on the website and the map in the leaflet, as the map in the
leaflet targets local individuals, because the leaflets will be placed though local doors
in close proximity. However the map on the website will be targeting a much larger
audience as any individual in the world ca

Il t6s i mportant t o i ouselstyleqgoloutshhat withizepusedvforth t h e
poster and the logo.

The production cost for the map is going to be relatively mid range as to produce the
map to a high professional standard will take up to a maximum of 5 hours, this would
included having images saved in the correct format for the website and for the
leaflet.

ARefresho wildl be printing l|leaflets on a
Posters up to 500 copies at a time, cost per print of the leaflet keeping it in house
would be just over £0.10 the cost of printing of 500 copies would be £50.80.
However if you asked a professional printing company they would be able to print
500 single sided A5 leaflets for £52.68, there is not a lot of difference by keeping the

job in house. One consi der ati on to make 1is that It
monitor the printing in process, which ultimately leads to increased costs. All the cost

for keeping the printing job within house are a rough estimate the price could either
rise or drop depending upon a large number of different variants.

(@}
7))
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Over view

Production cost of the three items will range depending on the brief and if the client
is happy with the design. If the timescale quoted for the job is large, then there is a
chance that the costs will be large because of there is a direct correlation between
the time scale and production cost.

The client will often ask the designer to produce the items within a particular time
scale, then the designer will work try and produce a draft version of the work, and if
the client is happy the designer will then go ahead and produce the final copy, there
may be an added charge for the changes made by the designer, but this depends on
the contract decided between the designer and the client.

Task 2
Logo
When it came to creating the logo, | created the image as vector image using Corel
draw X 4. The logo was designed to the brief set by the client, however to get

inspiration | looked into what other companies have produced for vector logos.

Using the Text Tool

=Tz {} Forte / - | | 7Zpt v -
=

F | - /

o ] The font type and text size can be selected

E?. ] from the tool bar on the tool bar at the top of

] the application when the text tool is selected.

L'._L'l'. E_\

Te:-:F UL ':FB:'" | added the text by using the text
] tool found on the tool bar on the
] left hand side of the application.

NIR
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@ CorelDRAW X3 - [F:\,12 - 03 - 08"\ Graphics' Assignments' Assignment 2%Refresh Logotlgo.cdr] o |ﬁ||ﬂ

JJD File  Edit ‘“iew Lawout  Arrange  Effects  Bitmaps  Text  Tools  window  Help _|ﬁ||5|
lopea crle- o lowla- g w -
% 1na7mm | 4 1za.025mm | [ | oo o | 720t | = | = A=
Uv: z57.905mm_| % 145,284 mm e | O Forte 1| el T TUSKEEF
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Inserting and editing text

= P e LR ' A Text ool
Rel v To ingert text at the inzertion point,
- x type.
H * To =&t an inzertion point, peint the
cursor fo it, and then click.
To select text, click and drag
acress it
To change the font of 2elected text
choose a new font from the Font
list list box on the property bar.
To move through text, click inside i,
ezt Tool (F8)| and then use the Arrow keys or
the mouse.
+ To change the spacing of selected
= text, click the Shape tool &

=
=

‘ou can alzo adjust paragraph text
frames (zee "Adjusting paragraph text
frames"} and fit text to a path (zee
Fitting text te a path™).

See "Adding text” for basic
informatien on working with text.

| added the text by using the text
tool found on the tool bar on the
left hand side of the application.

[ |EJH + 1of1  + MY Pagel [« | FO== ilﬂ

Width: 129.025 Height: 45,284 Center: (110,807, 257.905) millimeters Paragraph Text:Forte (Mormal) (ENG) on Layer 1 & Green -
{ -152.086, 242,720 ) Click an object bwice For rotating)'skewing; dbl-clicking tool selects all objects; Shift+click multi-selects; Alt+click digs; Ctrl+click selects in a group Q Mone pt

o ®BEBHOoDF 0> ]
" 2?0 2?0 1§ SIU
_ [ |
]
X [ |
Rl Ll BN EN 0N | EEEEESS Ol

millirneters
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Artistic Media TomHE

@ CorelDRAW %3 - [F: 12 - 03 - 084 Graphicsh Assignments' Assignment 2"-.,Refresi

D File  Edit  Wiew  Layout  Arrange  Effects  Bitmaps  Text  Tools

poalyarle. - @ala- o -
Hgﬁ {Q;?|1nn +|§25.4mm ¢||ﬁ> ‘__,__ -

Different shapes and size can be selected
from the tool bar at the top of the application
when the Artistic Media Tool is selected.

| added the shape under my text
by using the Artist Media Tool
found on the tool bar on the left
hand side of the application.

@ CorelDRAW X3 - [F:\12 - 03 - 08\Graphics'Assignments' Assignment 2\Refresh Logo\lgo.cdr]

D File  Edt View Layout Amange Effects  Bitmaps  Text Tools  Window  Help

A number of different shapes and objects
come built in with the coral application.

The shape/object | used in my logo. \

Dol Bmle- o @ aa-go -

Nl;"ﬂ Qy‘mu +‘@zs.4mm :‘@ - - ‘
s [ H

10 B

TE 100 =0 0 250 300
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CeexBEEHCo0FRDEF 7
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H

REFRESH '

(32,719,

W+ 1of1 + MY Pagel

236.682)  Draws cUrves Using elther preset, brush, spray, caligraphic, of pressure-sensitive strokes 0]

o o
P>

[

Using the paint brush, that appears after selecting what
object type you want to use. With the paint brush draw
the shape you want the area to cover.
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& CorelDRAW X3 - [F:},12 - 03 - 08" Graphics’ Assignments’, Assignment 2\Refresh Logo'lgo.cdr] = |5|I

D File  Edit View Layout Arrange  Effects  Bitmaps Text  Tools  Window  Help = ﬂlﬁll
D@@&»ﬂ %|m"ﬁ'||ﬁ|&v%| 100% v|
- . o, . " iz —
& [ 4 U e T 3 | ) ol P
=m 100 50 | [] ] 100 150 200 E 00 milimaters ,, =
W B 1 1 1 1 1 1 1 1 1 \A Hints————4+ x |[B3
-
f{x‘ & |
=
Q‘ Eox Selecting objects
“ R | Pick tool
&
) * To select an ebject, click it. Hold
d’h = down Alt to select an object that is
O ] behind anether object, or hold
| [ N down Ctrl to select an object from
2, ' e; es” within a group
O R R * To select muttiple objects, hold
dJ = j down Shift and click each object,
6’1 a7 T or drag te form a marquee around
A1 Tl N the objects
é * To select all objects, double-click
@5: the Pick tool.
j‘ & * Drawing lines
Q‘ » Drawing shapes
[ * Moving, scaling. and stretching
&‘ objects
Q_‘ = skew! bigcts
| =1 = . —
. Applving sp effecis s
* Filing objects
2] .\ | Adding text
o Final copy of the logo.
I
£ 2] o] %
| |E{M+ 1of1 + MY Pagel ‘ I;ﬁ r) @ M
& =<
(-40.368, 124.272)  Next click for Drag/Scale; Second click For Rotate/Skew; Dbl-clicking tool selects all objects; Shift+click multi-selects; alt+click digs @ -
Logo Review
The reason | wused Cor al Draw X4 to produce

to get use to, and understand how to use. Although the logo looks smart, | only used
two features within the software, the text tool and Artist Media Tool which allows
creating a number of different shapes that are built in to the program.

The file format | used when | coraldrdwvecod
image format, however when moving the image on to the Poster and the Map which |
produced in Adobe Photoshop, | had to save another copy of the logo as an Adobe
lllustrator file, and then open it up with Photoshop and import it into the poster. |
have to create the logo so it will appear at the lowest resolution (800 x 600) which
means it will be support by all higher resolutions. The website will be designed and
manufactured at the lowest resolution so the website is accessible to all internet
users.

Saving the logo as a WMF file format will mean that the logo will load extremely
guickly as the file size is |l ess than
format the file size is over double 18Kb.

| proofed the logo by printing it out in at a number of different image sizes, checked if
the entire colours work well together, and that it looks good along with making sure
the text is easy and understandable to read. Once | was happy with in myself |
showed the client and waited for feed back.

t he

7Kb,
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As a designer | went through a number of different designs for the logo before |
finalised it, as the clientlikespr oof t he desi gn thHedérfaldogogthe t 6 s

client looked though all the proofed logos and selected the most suitable for his
needs.

The client only specified in the brief that there is only a new logo is necessary for the
chain of shops. This means the client may have varying ideas what the final logo
will look like. So | designed four logos for the client to choose from.

Proofs

First Design Second Design

Third Design

REFRESH

e

REFRESH
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Poster

When it came to creating the poster, | created the main body within Adobe
Photoshop 7, and imported the vector logo from Corel draw X 4. | took a large
number of photographs of different products that the company specified they would
like to advertise. Taking note of my brief | edited relevant photographs and merge
them together, | produced a number of different versions of the poster until the
company was satisfied with my final copy.

Using the Magnetic Lasso and Using the Quick Mask Tool
I opened my first phet egr &E&glgoofal ang iwet b

Dani el so and a b o kusedthe niagete lassa atong wBhethe quick
mask tool and followed the same procedure though out.

|3 IMG_0005.JPG @ 16.7% (RGB) T 11032008266.jpg @ 25% (RGE)

- e F\12 - 03 - 08\GrapH
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This is the magnetic lasso tool this is rather useful as
it roughly helps select the image you desire.

=18 X
gFﬂe Edit Image Layer §elect Filter Yiew Window Help =2 X

%I

=l

Navigator \ Info \{

I
B ,
7 x, .. o]
&L L : T |33 [ [=——=14
b, %, Y )
&, 4 ¥ 4 ‘FL”;\ w _ ¢ R e—
0.« - 3 N %GA— o
AT, = E m— o
8.4, —~——————
3. /2. 7 =
o Q ~ &N 7, ‘
q o/ 2 ] IMG_0005JPG 2
o ,
e ._j Magnetic Lasso
@Q & ERD
ﬁ Edit in Quick Mask Mode (Q) [=1x]
= -
»" @ [riermal =1 Opacity: [iloose[*
Lock: (| #+ @ Fill: fioose ]
v
& /,
7. O & @& & 3 ﬁlﬁl‘-\-
e — S L
| used the magnetic lasso tool with all three images
that 1 6m going to use wi

lasso tool is very useful as it works by grouping itself
to colours on the image of a particular spectrum. The
magnetic lasso tool is only a rough tool. It is
recommended that you use the quick mask tool to
make any imperfections perfect.

11
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quick mask tool.

] rEdit in Quick Mask Made () |

This is the button for selecting the

ol

sl
]
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I£ Adobe Photoshop - [IMG_0005.J! =& x|
E File Edit Image Layer Select Fiter View Window Help =2 x|
“ [ EQI P Feather: lO px I Anti-alissed | Width: 10 px Edge Contrast: lID% Frequency: lS? ¥ Pen Pressure | m
= £ FJ
Navigator \ Info \{ (>
3
(B
7 Z
f, & [o5% [a[=——=]4
2. 2
4 Color ()
&, 1 S N
0. L &
A, T,
0.8, e —
3, A NG
/A History ()

E} Open

@ Magnetic Lasso

Layers ()

Jriormal x| Opacity: {1003 [+
Lock: L] ¥ b @ Fil
= =

Backypround 1

wae area selected

magnetic lasso tool. In the image you
many | mperfection

contained within the selection made using the

box. To get rid of these select the erase tool.

in re
can see
S arou
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I€ Adobe Photoshop =100 x|

File Edit Image Layer Select Filter View Window Help
b -

ng - Brush: Mode: [Brush ~]  Opacity:
= B3
Navigator \ Info \{ ()
st

Flow: [100% [ ] % | I” Erase to History

4

&3 IMG_0005.psd @ 200% (Quick Mask)

S

B8R

o

tﬁ,f, |200% [al———=—12a] 4

%, ﬂ, = B3
Color _Swatches | Styles N O

ey ="

kT,

8.0,

@, ,, CIx]

Layers ()
1 Opacity: [Dos [*
Lock: (1 #+ @ Fill; 10036 T+ |

[;l | Sairvans

Jriormal

P Click and drag to erase to background color. Use Shift, Alt, and Ctrl for additional options.

[ [ Doc: 17M/19Mm

This is the image of the
fnAer oo Easte
zoomed in at 200%.

{“}; Q This is the erase tool this can either increase or decrease the

area of red on the image. If wanting to increase the area of
- red you have the white on top and the black below on the

pallet and vice versa if you want to decrease the area of red

- X on the image.

[w]

=00
The pallet.
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3

& - \ Once finished editing the area click

ﬁ quick mask tool again and it will produce
Iﬁb the image selected with the magnetic
lasso tool.

I£ Adobe Photoshop - [[MG_0005JPG @ 33.3% (RGB)]
T File Edit Image Llayer Select Filter View Window Help [-

& ~ | Brush: g ~ | Mode: Brush +  Opacity: [100% [ | | Flow: [100% [»| A ‘ [ Erase to History B | File Browser | Brushes I

L

NAT

H L

O[S
LR N

= Qi | x> #

LNnlpn

s !

=[]
T T

Hormal - | Opacity: [100%6 [+

P. 0 @ ® & 3]

D Click and drag to erase to the currently seledRd snapshot of image.

33.33% | @ Doc: 17M/17M

You can now see there is a much better
improvement than when | first used the
magnetic lasso tool.
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I£ Adobe Photoshop
File Edit Image Layer Select Filter View

M v | [ Auto Select Layer [] Show Bounding Box

Window Help

Tl RS | S== by

¢ElexeR @o&.ﬂmzné

@ ANEROERN NAD

)
]
[S]=]=]
Y

T IMG_0005.JPG @ 33.3% (RGB)

[EE][=]

=T

| File Browser | Brushes

.

33.33% | L Doc: 11.9M/0K

[=lE@Es

Navigator " Info "\

oo G o\ »
R —)
qha -
= —
GA o

—
e m 0

History “ctions “Jool Presets »

& New

=
Layers 2

Hormal ~ Opacity: [100% >

Lock: [ &+ @ Fill: 100% | »

®|7 .ny-rt %

D Click and drag to move layer or move 3 copy of selection. Shift constra)

I& Adobe Photoshop

Ry v | []Auto Select Layer [7]Show Bounding Box

File Edit Image Layer Select Filter View Window Help

canvas.

Then | opened a new canvas so | can drag
the selected image in the magnetic lasso
from the previous canvas to the new

T RS | ZS== b d

B IMG_0005.JPG @ 33.3% (RGB)

Sl x 0Bk &)
ANEROERN N AT

LB

| File Browser | Brushes

m

3333% | R Doc: 17MA7M

=[]

= IMG_0005.0PG = !

47 Eraser -
EREER I
=jla@

Layers “(_Channels ( Paths »

Hormal 1003

1 4% a

D Click and drag to move layer or selection. Use Shift and Alt for additional options.
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The Burn Tool

0|

g
I
L

The burn tool is used to darken faded image
within a photograph or an image. Hold down
the left mouse button over this button and
select the burn tool from the list of three.

b

b

k

k

.\ [odge Taool o]

@ Burn Tool Lo/

@ Sponge Tool s

ke

b
b

k] ~

b
b

¥ CRQ % ED
AERN N AT

1€ adobe Photoshop =10f x|
File Edit Image Layer Select Filter View MWindow Help

H Brush: | Range: [Midtones v Exposurs: [Eoz [*] A~ ’ | ‘

[ @ 25% I
- |3 areo.psd @ 25% (Layer 1, RGB)

. ‘ Navigator \ Info \{ ()

E=gd)
NAZ

|

[z53¢ S —

[CIx]

Color \ Swatches  Styles N ()
—
Sl :

G —f

CRER
KRS

b —

L 4
0=

"

r

ﬂq@
£

Layers
[ormal | Opacity: [100ss [»
Lock: [] & a Fill: 10035 [* |

25% | [ Doc: 11.8MA35M

P Click and drag to darken. Use Shift, Alt, and Ctrl for additional Aptions.

\

This is the burn tool in action, you can see it
adds much needed contrast to the image,
and makes it look more realistic.
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jt Image Layer Select Filter

View Window Help

[ 255 | B Doc: 17m/16.4m

rrrrrr

The final edited i ma(
R egg. This is now ready to be added to the

poster.
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Different Layers

Every item that is on the poster is recognised as a different layer. For each
layer you have a number of options.
A =T
n:-{ﬂ ‘% Final Poster.psd @ 12.5% (© Refresh 2008 All Rights Rese, RGB) =R ESR[<=)
iy
BR
" x,
&7
o REFRESH
A.@, ~
kT,
[ =)
EX
wa
.l
[=]=]=]
TR
: HE
; J Layers \l\ Channels \I\Paths *
Mormal ~ Dpacity: 100% | ¥
Lock: o+ & Fill: [100% | *
L3I I Wl € Refresh 20.. ¥
125% | B Doc: 498M/57M P Ciick and drag to move layer or move a copy of sél
- T |&oo
All images created in Adobe - T |zz92
Photoshop are built up of
layers. The layers at the bottom = T |ga9e
of the list can be covered by —
layers higher on the list. It is ® gl
possible to reorder the layers so —
that the certain layer you want @ ‘ Layer 5
to show is not covered; this is —
done simply by moving it up the = B [Layer &
list past the layer which is —
covering it. = Layer 2
k- LBy 75

~

9 E
===l

n

CIETE

M

@
(]
§
{

@. O 0 ® 6 ¥

B. 0 0 ® &l F |

This fAAeroo
creates a new layer to the
poster when added.
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Review of Poster

The final edition of my poster | saved as both a PSD format and Jpeg format, this is
because when it comes to printing the poster, the Jpeg format is more universal with
other program on the computer to print and is transferable to computers that do not
have a copy of Adobe Photoshop installed, in other words if you save the image as a
PSD format file, the image has to be reopened within Photoshop to print it. The
resolution of the poster wi || not great
appearing on the website or on any computer screens.

The software | used for creating my poster was Adobe Photoshop 7. 0 as it
brilliant piece of software that allows you to edit different images and incorporate

them together. | started by wusing the AMagnetic
fuick Mask Too | 6 tamdedietmrove parts of ttwisheto bemag
there. The reason for wusing tdaestinmMasgheet i
magnetic lasso tool works by selecting itself to colours on the image which is more
accurate than just wusing the |l asso taml
the edges, just to make sure there were no bits that | missed or took out by accident
using the fAMagn &htenldmpdrtadsall the ifiages bfdhe products on

to a new A3 Canvas, using the laying technique | overlaid the images on top of one
another to create a good display. After | added all the images | imported the logo,
along with adding prices in clear green text. | chose to use a clear text so it is
readable and using green is in keeping with the house style of the company.

| proofed the poster by printing a copy; this is a good way of proofing as printing the
poster on an inkjet printer may lead to slightly different colour contrasts from the
image that appears on the screen and the image on the paper. Proofing the poster to
the client to get feedback on his opinion and what he thinks.

The client did not specify in the brief what products and at what prices he wished the
poster to display along with the text, colour, and layout style of the poster. Me as the
designer has to tailor the poster to a poor brief, often as the designer | would make
contact with the client.
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a mapusingra pcanndr, that | can then edit and then place the
stares | ocation on

orQ

| opened the scanner
toolbox; the toolbox is
configured to directly import
the image from the scanner
into Adobe Photoshop.
Once clicki-lng
button another window will
open with a large number of
settings to choose from.
The only option | changed
was the image quality from
< A1300 dpi o to
click the sc/an button.
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